96th MIPEL ‘“The Bag Show’’, Milan, Italy

September 16-19, 2009

fair

REPORT

Mlﬂ.:*?

THEBAGSHOW

Report by

M.].Jamal Md. Mohideen,
Assistant Director, CLE, Chennai

About 96th MIPEL

The 96th edition of MIPEL, The Bag Show was held from

September 16-19,2009 at “Fiera Milano” in Rho. The show
witnessed the participation of 420 exhibitors, a marginal
decline in exhibitors as compared to 439 exhibitors in March
2009 edition. There was sharp decline in the participation
of Italian companies from 302 to 269 in this edition. The
remaining 151 exhibitors participated from other countries
namely from Argentina (1), Austria (1), Belgium (2),
Bulgaria (1), Canada (1), China (1) (as against 15 in March
edition), Croatia (3), Egypt (10), France (8), Germany (11),
Greece (2), Hungary (1), India (62 as against 35 in March
edition), United Kingdom (4), Lebanon (1), Netherlands (5),
Portugal (1), Russia (1), Spain (26), Taiwan (1), Thailand (6),
Turkey (1), Ukraine (1) and the USA (1) in a total area of
about 30,000 square meters. A total of 14,251 trade visitors
have visited the current edition which includes 7290 from
overseas countries as compared to 15304 visited last March
2009 registering decline of about 7% in business visitors to
the fair.

The Mipel has been an international point of reference for
the Leather Goods and Accessories sector. The prominence
of the fair is being the largest leather goods and accessories
show in Europe. This edition too the fair dates were
coincided with the dates of Micam Shoe event to ensure the
buyers of leather goods visit Micam show and the buyers
of footwear visit Mipel show and this concept has evolved
success. It also occupies an important gateway position to
the European Leather Accessories market.

The exhibit areas were divided in to seven Theme Areas
namely Travel and Business; Glamour; Accessories Trend;
Fashion Trend, Galleria; Start Up and Overseas and spread
over in three halls namely Pavilions 8, 12 & 16. The CLE-
India Pavilion was organized in Hall No.8 in overseas sector.

Economic Situation Report, Leather Goods Industry in
Italy, 2009-Important indicators from AIMPES report

Import of Leather products by Italy

As per the market trend report released by AIMPES, the
organizers of Mipel, Italian import of products made out
of real leather has decreased sharply by 18-40% in value
from Euro 230.88 million to 188.40 million during January
09 to May 09 when compared to same period last year and
whereas import of leather products made of artificial leather
has increased by 4.75% from Euro 432.95 million to Euro
453.53 million during the current year Jan-May 2009. It is
worth to note that out of their total import of Euro 641.93
million in the current year (Jan-May 2009), China continues
to hold a major share of Euro 377.75 million accounting for
58.85% and also an increase in import by value also from
Euro 358.89 million to Euro 377.75 million registering a
growth of 5.26%. It is worrying factor to observe that India’s
share of import by Italy declined by 16.62% from 13.73
million to Euro 11.45 million in the first of current year
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and there by holding a meager share of 1.78% only in the
total import of leather and non-leather products. A table
indicating import of products made of leather and artificial
leather is given below for information of Members. These
articles mainly consist of Folders, briefcases, suitcases, travel
bags, Handbags, Wallets, Small leather goods, belts, Musical
instrument cases etc.

IMPORTS INTO ITALY (euros)

January to May 2009

Countries 2008 2009 % Change | % 09 of total
China 358.894.853 | 377.754.846 5,26% 58,85%
France 101.806.89%4 90.521.450 -11,09% 14,10%
Switzerland 29.254.787 21.114.867 -27,82% 3,29%
Romania 22.924.208 16.123.85 -29,66% 251%
Belgium 17.330.914 17.615.004 1,64% 2,74%
Germany 17.322.655 16.326.515 -5,75% 2,54%
India 13.734.358 11.451.370 -16,62% 1,78%
Hong Kong 11.116.700 8.345.099 -24,93% 1,30%
Bulgaria 9.643.309 5432.000 -43,67% 0,85%
Tunisia 8.910.922 6.015.796 -3249% 0,94%
Netherlands 6.259.250 6.328.525 1,11% 0,99%
Hungary 5.714.313 3495507 -38,83% 0,54%
Spain 5.400.042 6.597.252 2217% 1,03%
Indonesia 4485435 3578.795 -20,21% 0,56%
Vielnam 3491.147 4.636.107 32,80% 0,72%
Thailand 2498999 2.702.954 8,16% 042%
Taiwan 1.388.171 1.133.445 -18,35% 0,18%
Slovenia 628493 250.302 -60,17% 0,04%
Pakistan 401.343 356.884 -11,08% 0,06%
Morocco 211129 88.290 -58,18% 0,01%
Rest of world 42.416.657 42.062.440 -0,84% 6,55%
TOTAL 663.834.579 |  641.931.299 -3,30% 100,00%

Export of Leather Products from Italy

As per the published report (for the 2009 first five months
i.e. Jan-May), indicate a considerable drop in Italy’s export
to Euro 1,093 million. The export of leather and artificial
leather products has declined sharply from Euro 1374.02
million to Euro 1093.13 million during January 09 to May
09 when compared to same period last year registering a
negative growth of 20.44%. It is also pointed out that the
export of products made of leather has decreased from Euro
1013.75 million to Euro 791.36 million registering a negative
growth of 21.94% and similarly the products made of
artificial leather from 360.27 million to 310.77 million thereby
also with declined growth of 16.24% during the first half of
the current year. It is also reported that all the all production
segments of Italian leather good industry were affected
with a significant decline in case of ladies handbags, which
is one of the core segment of the leather goods industry in
Italy which has dropped in export sales by 20% in value,
followed by small leather goods by 19% and travel bags too
by 9.5%. The export to their main export markets namely
Switzerland, France, Japan, the USA, Germany, the UK, and
Russia and UAE have decline sharply as could be seen from
the table appended below.
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EXPORTS FROM ITALY (euros)

of recession in the year 2009 seems to be milder due to

January to May 2009 increased domestic sales.
Countries 2008 2009 % Change | % of Total 09 . . . . . .
Switzerland 265918150 | 203795536 |  -2336% 1864% |  There is a marginal increase in the domestic consumption as
France 153402895 | 133639258 |  -12,88% 12,23% could be seen from the table below, the mean price sharply
Japan 128.696.897 | 109.631.175 -14,81% 10,03% dropped by 9.3% when compared to last year’s price, which
United States 132178422 | 85835682 |  -3506% 7,85% "l E+Z2S>1 —« ' ES " —1'Se1E —ez-2>0015>21
Germany 76.685.158 65.260.323 -14,90% 597% E ' TTEZLe>"—1>2Se1ZSe'Z>117"1S>e’ (E'Se1¢ZSe
United Kingdom 79190734 | 63148214 |  -2021% 578% |  also looking for mid-priced products rather than high-
Hong Kong 62314217 | 52216085 | -1621% 478 | priced products.
Spain 55.253.025 42.863.065 -2242% 3,92%
South Korea 47.788.711 42593.319 '10,87% 3,90% DR AR I 210~oéolt~_zwo'cElCE~_w2_TM T 1 e
Russia 70530975 | 40451224 | A265% 370% | year 2009 rose by 4.2% in quantity, there was decline in value
Ciseny ZA UG | A9EEhY Gl 2,34% terms by (-) 5.2%, which due to change of consumption
Austia 16902864 | 17.000842 | 1,11% 18| & 43, 1 er ] el VEeFF] My aIEael o1 —'el -
Belgium 15.585472 14419453 -7,48% 1,32% . .
Netheriands 14684087 | 13519374 7.9%% 1.24% products as could be established by an overall drop in the
EvEr 13.047590 1.263.169 13668% 103% average price (mean price) by (-) 9.3%. Italian consumers are
UnitedArab States | 15298838 | 11.073795 | -2762% 101% |  generally tended to go down-market products.
Turkey 9.761.876 5.783.939 -40,75% 0,53% .
Stz 6.160.006 4.969.956 19.32% 045% However, as per the forecasts from world economic
Denmark 5469277 3921316 | -2830% 0,36% institutions shows certain improvement during 2010 as per
Rest of world 180978751 | 146.031.851 19,31% 13.36% which they expect a resumption of growth in world trade
TOTAL 1.374.020.970 | 1.093.133.885 |  -2044% 100,00% powered by faster development in developing countries and
an speedy change of recession in advanced countries which
Source: AIMPES, Italy will new give anew boost to Italian exports and followed by
.. . . S1E"—0®’'*Z>S<eZ1>'®Z1’'—1E —®i-™+s'"—1 ™S,
Decline in Consumption and Mean Price Scel Zeel1 3001 S—17{™MZEeZe1l ' 1> =107 —,
There seems to be a gloomy economic situation due to the ~ products to mid-market and top-market products whereby
recession, poor performance was reported by the Italian  the average mean price is also expected to improve.
¢Z2Se'Z>1 e "0l —e7@e>C1l’—1'Z1 5021 'Seel el XVVAELle'Z1'-™SE-1
Consumption of Leather Goods in Italy : Real Hide and Material
ltems Jan-June 2008 Changes Jan-June 2009 Changes
Quantity (in | Value (inooo | Mean | Quantity (in | Value (inooo | Mean | Quantity (in | Value (inooo | Mean |Quantity (in | Value (inooo | Mean
000s) Euros) Price 000s) Euros) Price 000s) Euros) Price 000s) Euros) Price
Belts 2922 70495 | 24,13 44 -126 -8,6 3.093 64443 | 20,83 59 86 | -137
Handbags 9613 457.888 | 47,63 -14 194 289 9.745 435360 | 44,68 14 4.9 6,2
Suitcases 650 43011 | 66,15 038 233 | 223 655 41064 | 62,72 0,7 45 52
Rucksacks 915 27220 | 2976 99 30,6 18,9 925 22442 | 2427 1.1 176 | -184
Sport Bags 883 39.164 | 4354 43 431 18,7 1.083 39.633 | 36,60 226 12| -159
Office Articles 485 36437 | 7520 14,0 64 6,7 385 33.746 | 87,61 -20,5 -14 16,5
Briefcases 1.511 45819 | 30,33 25 64 38 1.609 41752 | 2595 6,5 89| -145
Small Leather Goods 2.337 39.730 | 12,33 34 16,0 | -18,7 2.624 38.135 | 14,53 12,3 4,0 179
Total Leather Goods' 19.315 759.763 | 39,34 -3,0 15,3 18,9 20.119 716.576 | 3562 42 -5,7 95
Umbrellas 2453 24.771 10,10 5,0 76 | -120 2514 23521 9,35 25 -5,0 -4
Total 21.767 784.534 | 36,04 22 144 17,0 22633 740097 | 32,70 40 -5,7 93
1 without umbrellas
2 umbrellas included
Quotes from the President and Director General of Swarovski Elements brand and sevegal exglusive creations. 3
AIMPES, (Association of Italian Manufactures and cele’@1E"— >—cel "™ZelScele'Z1le" ™1 —eZ>—
Producers and Exporters Society) show.” Thisimportant partnership with CRYSTALLIZEDTM
— Swarovski Elements, underlined by President Cannara,
Positive words from Aimpes-Mipel President Giorgio will be featured in Pavilion 12, where fascinating. bags,
Cannara belts, hats, 51nd smzill leather accessories dgcm;avted with tvhe |
E>CeeSer]l el el "ree eS_"7m1<>S—el 'ee]l o

“The economic crisis has hit all sectors, especially the leather
handbag sector,” said Cannara. “However, an event like
Mipel proves that Italian and international manufacturers
believe in a rapid recovery. Many Italian and foreign
exhibitors have decided to present their products for the
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Swarovski, the leader in the world of crystals, that will be
an integral part of the show with its CRYSTALLIZEDTM-

visitors’ eyes.

AIMPES- General Director Dr.Mauro Muzzolon also
confident about the Recovery

}ilails mq% sfr;km&afqutge) 9_|_6tl‘t§d_l_1t10n of Mipel is that
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dec1ded to 1nvest in thls exhlbltlon, sald Muzzolon. “This
proves that Mipel is considered indispensable for acquiring



