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MICAM SHOE EVENT, MILAN, ITALY  
SEPTEMBER 16 -19 , 2009
A report by R.K.Shukla, Export Promotion Officer, CLE, Agra

Exhibitors expressed satisfaction for positive performance on 
stands, confirming MICAM’s role not just as a promotional 
scenario, but as an important business moment during 
which concrete commercial contacts can be set up. 

“Considering the still negative economic context”, says 
ANCI president, Vito Artioli, “and the worries we had on 
the eve of the opening due to the on-going crisis, attendance 
by 39,857 visitors (a slight 4.9% drop compared to September 
2008), a figure that includes 20,644 foreigners (down by 
2.3%), is a good confidence booster for the sector.”

Good attendance by Spain, France, the Netherlands, Greece 
and Japan showed the importance of Micam as a major shoe 
event. The number of Russian visitors was down. 

Innovation was the characteristic element of this edition, 
with plenty of interest shown in the first i-phone application 
that lets users to choose the parts for making a shoe, enabling 
production of personalised models directly via the phone. 

MICAM, attentive to youngsters and a new way of 
communicating the shoe product, was an exciting stage 
for the creativity of young talents and 30 works from all 
over the world on the theme CRAZY ABOUT ITALIAN 
SHOES were displayed during the event. Winner of the 
second ANCI CREATIVE AWARD – EMERGING ART 
EDITION was Jose Sala, whose entry creatively interpreted 
the legend of Italian footwear and its uniqueness on an 
international level.

CLE INDIA PAVILLION IN THE MICAM SHOE EVENT
CLE  India Pavillion was represented by Mr. R K Shukla, 
Export Promotion Officer. Thirteen companies participated 
in the September, 2009 edition of the fair through CLE & 
six companies participated directly making a total of 19 
participants from India in the fair. The following companies 
participated through CLE:

 As part of its export promotion activities, the Council 
organized the participation of member - exporters in the 

‘MICAM SHOE EVENT” held in Milan during Sep. 16 - 19, 
2009.

Learning and innovation are the centre stage at MICAM 
Shoe Event, confirming its attention to developments in new 
technologies and collaboration with the world of footwear 
education. The Sept. 2009 edition of Micam showcased 
the Spring - Summer 2010 collections of  1,601 companies, 
including 589 from overseas, in an area of  71716 sqm. The 
collections were displayed in different sections namely 
elegant and luxury men and women, sophisticated and 
trendy women, teenage and children’s fashion footwear.  
Besides these sections, there was also a dedicated Visitors 
Area for the presentation of collections by the most 
innovative foreign designers.

The fashion sector represents one of the most productive 
divisions in Italy: counting for 97,400 companies, 7,96,000 
employees with a turnover of 67,580 million Euros per 
year, out of which 41,323 million exported abroad with a 
final balance of 24,649 million Euros. The MICAM Shoe 
Event is one of the major platforms which showcases 
the developments in fashion. The MICAM Shoe Event 
continues to dictate footwear fashions to the worlds, at 
the same time guaranteeing participants the liveliness 
and vibrancy necessary to conclude each retail season 
satisfactorily.

OUT COME OF THE SEPT. 2009 EDITION 
The Sept. 2009 edition of the event opened amidst the 
prevailing un-favorable economic situation, which has 
forced footwear manufacturing firms to make further efforts 
to reposition and improve their collection in order to remain 
competitive in the international market. 

The fair organizers expressed their happiness on the 
successful conclusion of the fair and results indicate signs of 
recovery of the global market situation. 

S.No. Name of the Company Product Displayed

01 M/s 8 V Exports, Mumbai Women’s Shoes and Children’s Shoes

02 M/s G Shoe Exports, Mumbai Women’s Shoes, Men’s Shoes, Mixed Shoes & Sandals

03 M/s  Hits Exports, Agra Women’s Shoes and Men’s Shoes

04 M/s I A Leather (I) P. Ltd., Kanpur Ladies Shoes, Men’s Shoes and Children’s Shoes

05 M/s Indian Leather Company, Mumbai Men’ Shoes, Men’s Sandals, Ladies Shoes, Ladies Sandals, 
Children’s Shoes and Sandals

06 M/s Indian Leather Creations, Mumbai Men’ Shoes, Men’s Sandals, Ladies Shoes, Ladies Sandals, 
Children’s Shoes and Sandals
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07 M/s Jute Wonders, New Delhi Women’s Shoes

08 M/s K G Enterprises, New Delhi Ladies Sandals

09 M/s SMART, NOIDA Mojari  footwear & Jooti (Ethnic Footwear)

10 M/s Tristar Exports, Mumbai Ladies Leather Sandal

11 M/s  Virola International, Agra Ladies Shoes, Men’s Shoes and Children’s Shoes

12 M/s Zaraas Exports, Chennai Men’s Shoes, Men’s Sandals and Men’s Boots. 

13 M/s Zoya Exim, Kanpur Women’s Shoes

Mr. Naresh Bhasin, Regional Chairman -West, CLE (left) with Mr. R.K.Shukla, 
Export Promotion Officer, CLE (Centre)

About 300 business visitors visited the stands of CLE 
participants during the fair. As per feedback of the 
participants, the fair was better than the previous edition 
& they were happy with the business out come. They 

also informed that this fair is day by day becoming more 
important for the Indian participants like Garda fair & every 
year many new participants exhibit in the fair. According to 
the ‘Feedback Forms’ received from the CLE participants,  
confirmed orders of 79,000 pairs worth US$ 92,700 apprx. & 
expected orders of 3,46,000 pairs worth US$44,70,000 apprx. 
was booked during the fair.  

Visit of Officials to the CLE info booth
Twenty one officials / visitors & journalist  visited the CLE 
info booth & interacted about the fair as well as Indian 
Leather industry. They include Mr. Yrjo Gorski, President 
– The Finland Footwear Association; Mr. Filippo Galli,  
Sr. Journalist of Moda Pelle and Ms. Stavi Nicolandi, Editor, 
Neaderma Magazine, Greece. 

Italian Footwear Industry
As per information by ANCI, Italy is the largest footwear 
producer in Europe. It produces  244 million pairs of 
shoes made by 6,657 factories with 94,143 operators with a 
turnover of 7,198.65 million euros.

BALANCE OF TRADE OF FOOTWEAR SECTOR IN ITALy

FIRST FIVE MONTHS OF 2009 FIRST FIVE MONTHS OF 2008 Change percent 
2009/2008

Pairs (million)
Value 

(million 
euros)

Avg. price 
in Euro

Pairs 
(million)

Value 
(million 

euro)

Avg. 
price in 

euro
Qty. Value

EXPORT 90.40 2,468.63 27.32 107.6 2,889.72 26.86 -16.0 -14.6

IMPORT 152.10 1424.73 9.36 180.10 1,349.89 7.50 -15.5 +5.5

BALANCE 
OF TRADE -61.80 1,043.90 ---- -72.50 1,539.83 --- Negative 

balance -32.2


