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Introduction :

USA and EU have always been the traditional markets

for the Indian leather sector. Though India was exporting
substantial amount of leather & leather products to the
erstwhile Soviet Union, our market share in the CIS region,
particularly in Russia, has decreased considerably ever since
the break-up of Soviet Union.

Russia, which is the largest market for leather products and
footwear in the CIS region had its economic problems in
the 1990s but has recovered remarkably well in the recent
years. The substantial increase in import of leather and
leather products by Russia from US $ 410.23 million in 2003

to US $ 2386.31 million in 2007, stands as a testimony to the
enormous potential offered by Russia for the Indian leather
sector. An interesting feature of Russian import market is
that Footwear, always considered an essential item in global
trade, has a whopping share of 86.65% in total imports of
Leather and Leather Products by Russia.

As far as the footwear market is concerned, leather footwear
occupies a major chunk of the imports with a share of
58% while non-leather footwear has a share of about 28%.
Significantly, the import of footwear has increased by more
than 8 times in terms of value in the five year period from
2003 to 2007 as indicated below.

(value in million US $)
Product 2003 2004 2005 2006 2007
Leather Footwear 117.46 12623 175.16 674.81 1384.17
Non-Leather Footwear 127.09 158.14 367.96 446.14 683.65
Total 244,55 284,37 543.12 1120.95 2067.82
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The Government of India is encouraging market promotion
efforts in CIS countries through financial assistance
under “FOCUS CIS” which includes MDA assistance for
participation in international fairs.

Thus, with the enormous market potential in Russia for
footwear, the Council decided to participate in the Mos
Shoes fair, a major footwear fair organized in Moscow,

which is considered to be the major commercial city, trading
hub and transit point in Russia.

Mos Shoes

Mos Shoes is one of the largest footwear exhibitions held in
Russia, catering to the buyers not only in Russia but also in
the Eastern European footwear markets. MosShoes is held




[ ]
fair
REPORT

four times a year i.e January, March, June and September/
October. While the International Exhibitors participate
in large numbers in the March and September/October
editions, the other two editions in January and June mainly
cater to the Russian exhibitors. The exhibition was initially
held in the Expo Centre in Moscow but has now shifted to
the Crocus Expo. Crocus Expo is the largest and modern
exhibition centre in Russia with 230 000 square meters of
closed space.

Though leather goods/accessories are also allowed as display
products in the fair, footwear is the main display product.

41st edition of Mos Shoes

The 41st edition of the fair was held in 2 halls 18 & 19 of the
Crocus Expo. This edition was attended by 316 exhibitors
from 23 countries namely Australia, Austria, Belarus, Brazil,
China, Finland, France, Hungary , Germany, Israel, Italy,
India, Poland, Portugal, Russia, Romania , Spain, Serbia,
Syria, Turkey, United Kingdom, USA and Vietnam. Russia
with 210 companies was the largest participant, followed
by Germany with 32 exhibitors, Italy with 17 exhibitors and
France with 10 exhibitors.

The fair , which was held in an area of 16,000 sq.mtr,
attracted 7400 buyers, mostly from Russia, Ukraine, Belarus,
Azerbaijan, Lithuania and Kazakhstan.

Display Product Mix in the 41st edition of Mos Shoes

As mentioned above, footwear was the major display item
in the fair and there were very few stands which displayed
items like hand bags, belts and fashion gloves. The products
were displayed for the upcoming Spring -Summer 2010
season.

One striking feature was that even among footwear, Ladies
Footwear was the predominant display item in the fair,
constituting about 65% of the display items, followed by
Children Footwear, constituting about 20% of the display
items and men’s footwear constituting about 15%. This
underscores the fact that Ladies footwear had a greater
import prospect in Russia. Thus, all big names, had a good
mix of ladies footwear (boots, shoes and sandals) in both the
traditional black and brown as well as in fancy colours, in
their stands. Also, there was a good mix of leather and non-
leather footwear in the fair.

Another interesting feature noticed in the fair was that
among Ladies footwear Boots/Shoes/Sandals with high
heels were preferred in the Russian market.

Pavilions in the 41st edition of Mos Shoes

German Pavilion : Being the second largest participant and
the largest overseas participant, the German Pavilion had
a lot of attention and attracted a number of visitors. The
German Pavilion had big names like Gabor, Lloyd etc.,, A
company called Reiker showcased their “Anti-Stress” shoes,
which naturally attracted lot of visitors. In the German
Pavilion, one could notice a fairly good mixture of Ladies
and Gents Shoes/Sandals, with Ladies footwear being the
predominant display product. The German Pavilion was
nicely decorated and portrayed the “Country Brand Image”
very well.

Italian Pavilion : Italian Pavilion had a mix of “Closed
Type” and “Open Type” of stands and this Pavilion too
had big names like Redwood, American Eagle. While some
exhibitors like Redwood displayed Men’s formal and casual
shoes, there were others like American Eagle who displayed
Shoes and Sandals for both Men and Women.

France Pavilion : The French Pavilion was organized by
French Footwear Association (Federation Francaise De
La Chaussure) in which companies like Noel, Samson,
Mephisto etc., participated.
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The French Pavilion

All the above Pavilions were exclusively decorated presented
a rich outlook

China Pavilion : 9 companies participated in the Chinese
Pavilion. The Chinese Pavilion was located near the India
Pavilion. The Chinese displayed their products in simple
standard stands provided by the fair organizer. One
company called Shidali displayed ladies long boots and
a company called Summit displayed Luggageware, all
other companies displayed Sports/Canvas Shoes. Thus, the
Chinese Pavilion concentrated mainly on the non-leather/
Sports Shoes segment rather than on the Formal/Casual
leather footwear segment. It is also learnt that some of the
Chinese companies already have their offices in Russia,
which indicate that they are doing business with Russian
buyers on long term basis.

Russia : The Russian stands were spread in both the halls.
The brands in Russian Pavilion included Argo, Aria,

Berkonty, Bona Mente, Calipso, City Girl, Cooper, Domino,
Elegante, Jungle etc., Most of the stands in the Russian
Pavilion had a wide range of products, offering the buyer
variety to choose.
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Making of Shoes — Innovative Marketing at Hungary Stand



